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About Us

Four Pillars are the foundation of every
building as the stability and height of
the building depends on these pillars, so
we built our company on these firm
foundations to start the journey of
making a difference in digital marketing,
Our aim Is to establish stable mental
Images based on good strategic
foundations that help our customers
develop their business through the ideal
use of all available digital platforms.
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Vision
To be the first partner for our clients in pro
viding digital marketing services.

@ L
Mission
To provide the best digital and creative ser-

vices by making the maximum use of all
available human and technical elements.
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Creativity

: We innovate and compose , but we don't
~ imitate because we pelieve that there is
m\.ﬂlways a new way and an innovative ap-
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‘we are working in a
_ ICEd se cto-.-.' ‘we work with an ispir-
usmess methodology. .
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Communication and Marketing
Strategies

Building marketing and communication strategies based on a careful
study of the market and the target audience. Deep understanding of
competitors and an analysis of similar successful experiences locally, re-
gionally and globally, with a periodic review to measure business suc-
cess based on the agreed performance indicators.
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Brand Management

Our brand is not just a name, logo, or
slogan. However, it is a comprehensive
vision that includes a vision, message,
values, and goals that we work to com-
municate to the target audience by creat-
ing an integrated identity that enhances
their awareness in the brand.
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Marketing Campaigns

When planning marketing campaigns, we search, study and com-
pare the different digital platforms and choose the platforms that
will be more effective and successful in reaching the target audi-
ence. Our marketing campaigns are set according to the goails to be
achieved with monitoring, analyzing, following-up all the time and
submitting reports on the progress of the campaigns until reaching
the required results.
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Creative Content

Far from the traditional way of writing, we
are playing with words and unleash our-
selves our intellectual and linguistic cre-
ativity to hit our goals in our own way.
Creativity is looking at the familiar in an
unfamiliar way.
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Social Media Management

Our management of social media platforms is based on
working in systematically by setting the appropriate strat-
egy that defines the objectives and mechanism and using
the best digital methods and practices, so that we can
achieve the goals of our partners and enhance their pres-
ence n the various platforms.
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Influencers
Campaigns

Because of the database that contains
the different categories of influencers of
communication platforms, we build the
idea, choose the appropriate influencer,
the appropriate scenario, and direct fol-
low-up at the time of the advertisement
implementation, in order for our custom-
ers to get the greatest benefit and see
their products very well.
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Media Production

Because the human mind processes
graphic content 60,000 times faster than
textual content, Our team takes the re-
sponsibility to make the content in its
peak starting from the idea, scenario and
dialogue to directing in a harmonious and
integrated symphony using the highest
technologies used in the field of audiovi-
sual production.
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customers, and this allows them to reach
new groups of the target audience.
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Why Us?

4

Deep understanding

of the Saudi market.
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Business based

on strategic and
systematic work

¢
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¢

Flexibility and
adaptability
to all changes.

A team of diverse
iIdeas and creativity
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Saudi Standards, Metrology and Quality Org. Walaa Cooperative Insurance Co.
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