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Flexibility

We know that we are working In ad
fast-paced sector, so we work with an ispir-

INg business methodology. r
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Communication and Marketing
Strategies

Building marketing and communication strategies based on
a careful study of the market and the target audience. Deep
understanding of competitors and an analysis of similar
successful experiences locally, regionally and globally, with
a periodic review to measure business success based on the L
agreed performance indicators.
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Management Brand

r
Brand is not just a name, logo or slogan. However, it is a

comprehensive vision that includes a vision, message, values,
and goals that we work to communicate to the target
audience by creating an integrated identity that enhances
their awareness in the brand. .|
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Marketing Campaigns

I-When planning marketing campaigns, we search, study
and compare the different digital platforms and choose
the platforms that will be more effective and successful in
reaching the target audience. Our marketing campaigns are
set according to the goals to be achieved with monitoring,
analyzing, following-up all the time and submitting reports
on the progress of the campaigns until reaching the required

results. -1
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Creative Content

r

Far from the traditional way of writing, we are playing with
words and unleash our selves our intellectual and linguistic
cre ativity to hit our goals in our own way. Creativity is looking

at the familiar in an unfamiliar way. r
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Social Media Management

r
Our management of social media platforms is based on

working in systematically by setting the appropriate strat
egy that defines the objectives and mechanism and using the
best digital methods and practices, so that we can achieve
the goals of our partners and enhance their presence n the
various platforms. r
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Influencers Campaigns

r

Becauseofthedatabasethatcontainsthedifferentcategories
of influencers of communication platforms, we build the ideq,
choose the appropriate influencer, the appropriate scenario,
and direct follow-up at the time of the advertisement
Implementation, inorder forour customerstogetthe greatest

benefit and see their products very well. F
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Media Production

-
Because the human mind processes graphic content 60,000

times faster than textual content, Our team takes the
responsibility to make the cotent in its peak starting from the
Idea, scenario and dialogue to directing in a harmonious and

Integrated symphony using the highest technologies used in

the field of audiovisual production. r
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Apps and Websites

We connect our customers through an attractive user
Interface and an easy user experience as the application and
the website represent the first address for our customers, and

this allows them to reach new groups of the target c:udience._I
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Why Us?

Deep understanding
of marketing industry
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Business based
on strategic and
systematic work
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Flexibility and
adaptability
to all changes.
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A team of diverse
ideas and creativity
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our clients

King Abdulaziz Center for
National Dialogue
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